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WELCOME TO OUR GUESTS & NN
COBROKES!
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= Forbes

2 of 21

No. 1 Happiest Job: Real
Estate Agent

Bliss score: 4.26




NOBODY IN THE

WORLD

SELLS MORE

REAL ESTATE THAN

RE/MAX
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Every 5 Minutes a
REMAXINTEGRA US
Agent Sells a Property

RE/MAX

wWe

HOME OF THE TOP
PRODUCER

Based on 2019 production



12.8

Average Residential Transaction Side
per

New England RE/MAX Agent in 2019

(Based on 2019 Sales Associate data reported to RE/MAX INTEGRA.)
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YEAR OVER YEAR
COMMISSIONS

30%o0f REMAX
Agents In

New England | |
were up 20% '
or more " ,
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REAL ESTATE
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David Banks Joe Fitzpatrick
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2019¢ RE/MAX INTEGRA USA

= 1,163

e REAL ESTATE PROFESSIONALS
Chose to mak& E/MAXthelr new-home
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30%

average growth in Luxury Ends YOY

/X faster

than the industry growth in New England!



.

RE/MAX Agents outpaced the New

England market in Luxury Ends by

700%



Connecticut doubled their Luxury Engwhereas the market actually
decreased

New Hampshiregrew their Luxury Ends dy.2%

Massachusettsncreased their Luxury Ends by 24% and increased
their Luxury Volume by 26%

\S
2019 LUXURY NEW ENGLAND RE/MAX

COELEECITION
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GROWTH IN LUXURY EN2B15-2019

Office Average YOY SR LN
Market
RE/MAX SOUTH COUNTY Westerly 119.85% 6210%
RE/MAX VALLEY SHORE Old Saybrook 100.00% 5181%
RE/MAX REAL ESTATE CENTER Foxboro 68.75% 3562% GOOSE HONK
RE/MAX LUXURY LIVING Boston 46.73% 2421%
RE/MAX BAYSIDE Laconia 30.90% 1601%
RE/MAX SYNERGY Bedford 28.08% 1455%
RE/MAX DESTINY Jamaica Plain 21.96% 1138%
RE/MAX RIGHT CHOICE REAL ESTATE Trumbull 9.95% 492%
RE/MAX PROFESSIONALS (NEWPORT) Newport 7.40% 383%
RE/MAX DESTINY Cambridge 5.83% 302%

NEW ENGLAND LUXURY GROWTH RE/MAX

COELEECIION



38 MILLION

high networth
consumer eyeballs

RE/MAX INTEGRA, US
LUXURY ADVERTISING IN 2019 R

WE BRING

. THE WORLD
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EXCEPTIONAL LEVEL OF SERVICE. UNPARALLELED EXPOSURE.

Newburyport, MA

51,296,500

The RE/MAX Collection was created to offer a heightened level of sophistication, elegance and class The Forzess Group 978.273.1063
3 RE/MAX On

to disceming dients around the world. In more than 100 countries and territories, and with more than RE/ - 3

120,000 colleagues, RE/MAX Collection agerts have the ahility to set luary homes apart and promate:
properties to millors of affluent customers, globally. Embeace the extraordinary on awhole naw level with
The RE/MAX Collection.

Selling luxury in over 100 countries.
Essex, MA
$1228,800

Pam Cote 578.808.5345 y 20141 8764670
RE/MAX Adventage Roal Estate  RE/MAX Advantage Real Estate RE/MAX Advantage Resl Estata

RS

THE GLOBAL NET S ALL THE DIFFERENCE
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76e MAGAZINE of MAINE |

Che Boston Globe

s BRA is painted as a flawed burcavcracy

RE/MAX

CONTINUING IN 2020 RERha
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RE/MAX
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ELITE ADVERTISING GLOBAL EXPOSURE LUXE PRESENTATION

%A%.
(l'/). ‘ g.\\
s “w.;’/,i £
-~ -l
::C': (' . -'\s, ‘{;\
T Sy '“.";.‘-‘ ,\,n.':\ G
A 25% savings and exclusive upgrades. A Weekly activity report emails
A Advertising in NYT, WSJ, Robb Report, duPont Registry, and® 16-page interactive presentation
more! A 10K Facebook/Instagram video ads
A Dedicated website & URL A Print ready brochure
A Luxe Video Tour A Only pay once you sell the listing!

A Over 100 international display ads

RE/MAX

LUXVT PARTNERSHIP RE/MAX

COELEECIION




ELITE ADVERTISING GLOBAL EXPOSURE LUXE PRESENTATION

' %;1744 S
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Pricing
_istingaunder$750K: Pay at Clos&600 fee
_istingover$750K: Pay at Clos&1,000 fee

RE/MAX

LUXVT PARTNERSHIP RE/MAX

COELEECIION




KRISTI BERGMANN

Marketing Manager & Luxury Specialist

kbergmann@remaxintegra.com

YOUR LUXURY SPECIALIST RERha

COELECIyOIN



RE/MAX

Don’t worry, we’ve done
this a million times

remax.com

-
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RE/MAXIS THE1 MOST ADVERTISERAND IN REAL ESTATE

Our reputation is driven by the brand we keep
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Empathy,
Education and
Entertainment







2020 National Television Campaign

Don’t worry, we’ve done
this a million times

remax.com
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http://www.youtube.com/watch?v=y7r4h930ylI&list=PLadTd4NPtlV6PYL8T_o-Upg9ZcTlge7Wl&index=7

Custom Listing
Videos

Market your listings with

customized, eye-catching
videos to highlight their

features

GET STARTED

Remaxhustle.com

Customized
Commercials

Add your name, face, and
contact information to a
whole suite of professional

commercials

GET STARTED

RE/MAX
HUSTLE

Tools of a
RE/MAX Agent

Show off the unique tools

Cthat set you apart from the
crowd with a personalized
RE/MAX commercial

GET STARTED

e 4
"
Create

Hustlegraphics

Show the world just how
hard you hustle with your
very own beautiful,

personalized Hustlegraphic

GET STARTED

Send A
Welcome Mat

Make your recent home-
owners feel extra welcomed
with a personalized digital

welcome mat

GET STARTED







Custom Listing
Videos

Market your listings with
customized, eye-catching
videos to highlight their

features

GET STARTED

Remaxhustle.com

Customized
Commercials

Add your name, face, and
contact information to a
whole suite of professional

commercials

GET STARTED

RE/MAX
HUSTLE

Tools of a
RE/MAX Agent

Show off the unique tools

Cthat set you apart from the
crowd with a personalized
RE/MAX commercial

GET STARTED
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Create

Hustlegraphics

Show the world just how
hard you hustle with your
very own beautiful,

personalized Hustlegraphic

GET STARTED

Send A
Welcome Mat

Make your recent home-
owners feel extra welcomed
with a personalized digital

welcome mat

GET STARTED
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MAINSTREET, USA

Fiona Petrie




MARKETING REESIGNED
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| megaphone

BY RE/MAX

|
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®
Hi, I'm Barb, your virtual assistant! How would you like to find buyers?

What would you like to do with your ad today?

Advertising can be tricky so I'll give you the scoop on why we're asking the questions we are and how to 1
decisions. This first question helps me help you by suggesting the type of ad to create. O Advertise Myself asa Buying Agent

Drive traffic to my agent profile website

O Find Sellers

Find individuals by creating ads that generate leads using lead forms

o Promote Listing(s)

Send users to a lead form where they can enter their information

o Find Buyers

Promote a listing or advertise yourself as a buying agent

O Recruit py
Find individual recruits or create awareness p@'!

¢ Build Network Upload your image or video

Promote your office, yourself, an event, industry specialties, neighborhood, or more

Use the RE/MAX Photofy App to create custom content
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Share of Home Buyers and Sellers
By Generation

Gen Z

20 and under

<1.0%

Younger Gen Y/Millennials

6.5%

21-28

Older Gen Y/Millennials
29 -39

22.0%

Gen X

Z0)

24.0%

Younger Boomers

19.0%

18.0%

Older Boomers

Silent Generation

7 Z }

9.5%

4
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Averages based on the 2019 NAR Home Buyer and Seller Generational Trends report “ u



2020 National Digital Campaign

WITH YOU
EVERY STEP

OF THE WAY.

Don’t worry, we’ve done
this a million times WITH YOU
EVERY STEP
remax.com OF THE WAY.

WITH YOU EVERY
STEP OF THE WAY.

REMAX.COM HAS

,\m
ALL THE LISTINGS.

-
W RE/MAX
—

J WITH YOU EVERY m : e
STEP OF THE WAY. ... o Y20/20 A ¢
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SO MANY LEADS!

2011

4. Em

I
HOMES SOLD

4.5m

I
ONLINE LEADS

ESTIMATED

89m

o0
=
O 5.4m
AN e

HOMES SOLD ONLINE LEADS
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RE/MAX

0 First




RE/MAX
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Dlgltal
Relationships

#ImproveYourHustle
w/ Kendall E. Bonner
Kendall@improveyourhustle.com
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mailto:Kendall@improveyourhustle.com
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My Goal Today:

To EMPOWER you to use
Social Media and the
Digital Relationship
to ENHANCE what you

do offline, NOT
replace It!



#1 1 The Digital
Dance

NA Digital Rel ati onship | P
powerful than a Real Life Relationship 4
in the V7
SAME PERIOD OF TIME! © *&S‘E
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‘ Meet a New Prospect (PC) at Starbucks via Mutual Friend

’ Typical Next Step? Give a Card & Get Coffee and Go!
[he \

‘ Better Than Average AgeqtAsks for the Digits & Sends an Email the Next Day

Network =
Shuffle .-

Exchange a few calls and emails/drip campaigns & mass texts

‘ PC Falls off the Map

[
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buys with List Agent.
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